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How Vaccines Work

ne of the first “vaceines” used in the West dates
w0 the 18th century when fluid from cowpox
blisters was used 1o inoculate  individuals

against smallpox. ‘The cowpox virus was similar enough

ructure 1o the smallpox virus that those who were

exposed 1o the cowpox virus, one that does not trigger
serious symproms in humans, developed immunity to
smallpox. While a far cry from the modern process of the
development and manufacturing of sterile vaccines, the
principle by which chis initial smallpox vaccine worked
is identical o the principle behind all successful
modern vaccines

When individuals are exposed to a pathogen—the flu, for
instance—the body activates a specific series of responses in
order to combat it and to better equip the immune system
to deal with a subsequent infection from that same pathogen
in the future. These responses include the production of
antibodics against the pathogen as well as immunological

Al pathogens, whether they be viral or bacterial, have
molccules sticking off their surfaces (surface molecules)
thae the human immune system recognizes as forcign. If
the immune system is functioning properly, it will mount
4 defense against these molecules and produce antibodies
and cels hat can fight the pathogen. These antibodies and
cells remain in the body after the pathogen is cleared, giving
the person immunological memory which allows their body
o attack the pathogen quickly and robustly if it encounters
that same pathogen again.

Unfe Iy,

individuals may never use such immunological memory as

some do not survive their first exposure to the live pathogen.
Thus, the key to a successful vaccine i to expose the body 0 a
modified safe version of the pathogen, one that can trigger the
development of immunological memory without causing the
disease. To develop an eficacious vaccine, researchers often
aim to activate immunological response and memory by

memory cels. The p the memor
cells allows the body to respond much more rapidly

robusty to a subsequent infection from tha same pathogen

“Thus, the key to a successful vaccine is
to expose the body to a modified safe
version of the pathogen, one that can

trigger the development of immunological

memory without causing

¢ the diseast.

als o of the pathogen
in question, without actually infecting the person with the
full-ledged pathogen. There arc two traditional approaches
for producing vaceines. The first involves using a modificd
non-infectious version of the whole pathogen. To gencrate

such avaceine, the pathogens can be modified

inacivation
(i.c., exposing them to chemicals or heat) or attenuation (i,
removing genes that are essential for replication). Rather

than using the whole pathogen, a second approach involves

exposing the body to purified surface molecules from the

pathogen. Because the individu is exposed to only a pare of

the pathogen there are often fewer side-effects, but these types

2. Inactivation: exposure to hat o chemicals

Copyright © 2022 McGrath Instiute for Church Life, Uni
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Regardless of which method is used to produce and manuficure
the vaccine, the common goal isto expose the body to molccules
that stick off of the surfice of the pathogen without wiggel
a full blown infection. While the methods described above

‘may scem straightforward, they often do not lead to succssful

vaceines. In some cases, porential vaceines fil o adeq

activate the immune system because they degrade oo quickly
or do not generate enough of an immune response. Successful

to the pathogen and produce suficient levels of immunological
memory cells hat can specificlly attack the pachogen if the
individual is exposed to it again in the future.

The Use of Fetal Cells Lines in Vaccine Development

There are many benefits associated with using human cell lines

10 develop vaccines for human use. Human cells ofien more

accurately produce the pathogen proteins used in vaccines,
and they avoid the possible exposure to animal componens.
Unfortunately, many of the human cell lines used in the
production and testing of vaccines were generated from tissue
obtained from clective abortions. These cell lines continue
t0 be used for vaccine production and development because
they are casy to grow and display excellent protein and viral
production abilites. In addition,

because these el lines are well

understood and have been used o

‘The HEK-293 and PER.C6 ccll lines are two other abortion
derived human cell lines that are currendy used in vaccine
production. The HEK-293 cellline was derived from the kidney
dssuc ofa fetus aborted in the 19705, while the PER.C6 cellline
ed from the retinal tissue of a fetus aborted in 1985

was der

For vaccine development, these cel lines have been modified to

support the growth of the attenuated adenovirus vector,a vector
that can be used to develop vaceines against a wide varicty of
pachogens. In addicion, these cell lines are immortal, meaning
that they can grow indefinicely
in the b, a beneficial rait when

trying 1o scale up production

produce vaccines currently on the “Human cells often more accurately for a vaceine. ‘These lines have
markes, there is a much smoother — produce the pathogen proteins used in  not only been wsed in vaccine

pathway? to obtain FDA approval
when using these cell lines in
vaceine development.

vaccines, and they avoid the possible
exposure to animal components
Unfortunately, many of the humans cell

development but are widely used
in molecular biology rescarch and
drug development because they
are easy (o grow under a range

The two most common ccll lines  Lin1es used in the production and testing  of conditions and have been

used in vaccine produciion have  of vaccines were generated from tissue  exensively stadied. While these

been the WI-38 and MRC-5 cell
lines, both of which were derived
from elective abortions in  the
1960s. After their initial isolation, these cell lines were found
10 be fice of contaminants and able to support the growth of
a wide range of human viruses. Through a variety of methods,

these cell lines have since been used to generate attenuated

vaceines against rubella, varicella, rabies, and hepatits A.

obained from elective abortions.”

lines are used in the production of
the vaccine, the vaceine itslf docs

not. contai of these cells.

“The attenuated viruses that are cultured in these cell lines are
extensively purified to remove the cells during the production
of the actual va

linsdhas s ssble,well s, nd
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An example of formal cooperation related to the evil of
abortion would be donating to Planned Parenthood with the
goal of faciliating access to abortions. Material cooperation
ts when someone facilitates evil without

il incention. This occurs when, for instance,

for financial reasons we invest in index funds supporting
companies that donate to Planned Parenthood, without
intending to facilitate abortions. Material cooperation may

p depend P
causally close) and direct our connection is 1o the evil, and

ate (i.c.,

on whether or not we have a proportionately serious reason
10 engage in the action despite the fact that it unintentionally
contributes to others' evildoing,

“Living in society means that
most of our actions— from paying
taxes to buying groceries— are
interconnected with the actions
of another, both good and evil.”

For example, working as an administrative assistant checking

in patients at an abortion clinic—simply because i is the only
job available, but not because one actually seeks to facilitate
abortions (otherwise the cooperation would be formal)—
would be direct and proximate material cooperation with

evil, and would be morally wrong. On the other hand,

working as a nurse in the oncology unit of a large hospital
in which abortions are performed would be indircct and
remote®® material cooperation with evil. (It contributes
to the evil indircedy insofar as one’s work contributes to
the hospital's survival and therefore indirectly enables the
hospital to continue to provide abortions) Such indirect and
remote material cooperation would be morally permissible,
given that chere are proportionately serious reasons for the
nurse to work at the hospital. For instance, the nurse’s work
promotes important goods like the health of patients and the

support of the nurse’s family. While the nurse could work at
a Catholic hospital in which abortions are not performed,
there can be proportionate reasons for him or her to choose
work at a non-Catholic hospital even if positions at Catholic

hospitals are available, not least of which is the opportunity

to provide Christian witness to patients and coworkers. This
example also illustrates what was said above about the fact
that avoiding cooperation with evil, they would be unable
to fulfill their specific vocation as lay women and women,
bes as “[working]

which the Second Vatican Council des

for the world from within as a leaven.

“The last factor that is important to consider in determining
the moral permissibility of material cooperation in evil is the
ar if others were led by one's

e thar the evil in question is actually not
s0 bad. Sometimes the likelihood of serious scandal would
make otherwise permissible material cooperation morally
wrong. In general, anytime one is engaged in mate

Cooperation with Evil Framework

Formal Material
Cooperation Cooperation
One shares evlincention  One does not share

evilintention

Indirect

s
for cvil act for evil act

Will my cooperation,  prosimate

no matter how remOte, cuyully  coumlly

cause scandal? i e

| o vl s vl d

spaceortime, bt bout causl disance from el
»

“ Bogmasc Cansiarion on the Charch, Lumen Gentiam, Novesber 21, 1964, o 31
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Despite these differences, they both can igger
the development of immunological memory
withour the risks associated with exposure to the

1 Modifying Pathogens fullfledged pathogen.

While both pathogen infections and vaccines can
produce immunological memory, the lengeh of
time this memory persiss varies. In some cases,
Heat as with smallpox vaccines, the immunological
memory persists for decades, bu in other cases,
1 such as with the teranus vaccine, immunological
memory persists for shorter periods of time and
booster shos are required o maintain protection.
In addition, some pathogens such as the influenza
virus frequendy develop mutations intheir
surfice molecules such. that the memory cells
and antibodies do not fectively recognize the
new mutated strain of the virus. As a result, new
D Dt influenza vaccines are needed cach season. These
new vaceines are developed o protect against
the predominant strains that are predicted to be

prevalent n the population cach flu scason

removing genes necded for repliction

2 Using Surface Molecules

2
N

P g E% PEAS

DNA for replication
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St. Joseph River Brochure & Map

Paved Trails

The Indiana-Michigan River Valley
Trail covers 17 miles, connecting
downtown Niles to downtown
Mishawaka while running through
South Bend. The entire trail system

-an be utilized in

jons for walkers and

r bigger stretches for

bikers. There are dozens of poi
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St. Joseph River - Paved Trails - Parks

Boat + Kayak Access - Fishing - Bridges

THE ST. JOSEPH RIVER

+POINTS ALONG THE WAY '/l/l /

Refer to the map and legend to see
the extent of the trail's path networl

THE ST. JOSEPH RIVER -
+ POINTS ALONG THE WAY LU g

1 The Bend has one defining physical feature, it the St. Joseph inThe Bend that utilize the river as a centerpiece.
River. Indigenous peoples used the river to provide for their
families and travel. European explorers later navigated the river,
eventually establishing a local fur rade thatled to permanent 3
settlements like South Bend. Industrialsts harnessed the river's Niles: Riverfront Park (E2)
power to build up our cities and towns.

Along with some of the notable parks mentioned on the map,

pame (L3 o Dame i worth
here are some others along the river Ar
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he an acred

]
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wural
South Bend: Pinhook Park (K1) | Kel
ome.

The river remains an important part of our area'’s fabric to this
Leeper Park (M2) | Gov. Joe Kernan Park

day. We invite you o experience the river from the water or the %
banks. However you choose to explore, these are some of the v Mishawaka: Kate's Garden (06) In Park (06)
places to see and things to do along the St. Joe. B (08) | Margaret Prickett Marina Park (08) | Shiojiri Niwa

Jesus, and the

Boating + Kayaking
P~ PR Walking or biking along the river is one thing. Getting in itis another.

HOWARD PARK

Sk anwVittage T
Boati ing, ing and rafting are popular ways to explore
- the river. Below are options for seasonal
kayak and canoe rental. Refer to the
fishing section below for boat and
kayak launch

re few petier plac!

ark.

I & = anere P
© Downtown Nites, Mi 52) 2 St Patricks County Park (G2) ice

i
South Bend'’s first
Parks and places to eat make Situated right along the St. Joseph River, St. Patrick’s
ost bel

pa ! k ISnore I Ic up downtown Niles, which continues to grow in popularity. eloved outd East Race Waterway (N3)
Of the past Iron Shoe Distillery photo) and izza Pub ers miles of trailfor hiking and activities all year round
. ; are among the most popular places to visit when exploring -anoeing and cross country skiing. Its featured on the
this area. 1a Birding Trail

AT

that meet the height mu:
o Eddy Street Commons (M3) - . accompanied by an adult.

Eddy Street Commons is
home to several restaurants
and shops just south of the 3 Available from May to September.
Notre Dame campus. Local ’: Paddle Baugo Cr d
favorites include 0'Rourke’s 2 = Baugo Bay. Renters mus

Public House (chicken wings : oe:

.l photo) and BRUBurger Bar. If
Universityof Notre Dam (L3) You need something for the St. Patrick’s County Park (G2)
Known the world over, the University of Notre Dame is worth road, Trader Joe's is at the .

astop. Campusincludes several iconic landmarks, like the south end of the street.
Grotto of Our Lady of Lourdes and the Basilica of the Sacred

Heart. Photo ops awaitin front of the “Word of Life” mural,

better Touchdown Jesus, and the Golden Dome.

Ferrettie/Baugo Creek County Park (Pg)

Group canoe rentals available
Choose

Downtown South Bend (N3) s o2 ’ { Fish |ng

Downtown South Bend is a Grab your rod and reel — the St Joseph River is considered

hub of activity wih dozens X B ! g one of the best fisheries in the Midwest. Cofo salmon,
, restau

attractions. Visitors might gthe
want to hang around after
dark s he South Bend River
Lights splash across the river,
making for a colorfuldisplay. . Howard Park + East Bank Village (N3)

not permitted off bridges.
South Bend and Mishawaka near the dam
Along with the public boat dock at Gov. Joe Kernan Park (03),

There are few better places to gef up close to the river than e T

Howard Park, where paths ht along the banks. Park
highlights include anice g 3 South Bend: Keller Park (L2) | Pinhook Park (K1) side Park
ssible playground and splash pad. The surrounding East (J1)| St. Patrick's County Park (G2) | Veterans Memorial Park (P4)
illage bustles with bars, restaurants and shopping
Mishawaka: Beutter Park (O7) | Central Park (O7) | Crawford Park
”“ (08)| Kamm Island (06} | Margaret P rina Park (N8)

Bridges
> Several bridges cross the river in South Bend and Mishawaka
‘ Here are five of the most historic and eye catching:

Market Distrct (0) ©  Potawatomi Zoo, Conservatory + Park (05) e e
Following the trail this direction means the opportunity to Potawatomi Zoo is a favorite destination for families
explore the historic South Bend Farmers Market. Also and one of Indiana’s most popular zoos. Nearby Potawatomi
nearby: Ironhand Wine Bar, Bamber's Superette and Parkiincludes a massive playground for kids and a splash
0h Mamma's on the Avenue, a delightfull ed pad. Potawatomi Conservatories is a tranquil getaway
cheese shop. with paths through lush plant lfe.

2021-2022

f the most beautiful bridg
river just

N % ok Lake St THE ST. JOSEPH RIVER
N e +POINTS ALONG THE WAY

Ready to oxplote a/&m? he St. Josepeh River?

© Downtown Mishawaka (07)

Adjacent to the Riverwalk,
downtown Mishawaka offers

®
a variety of things to do within I Tt i g Main g, Whether that means by paddle, pedal or foot,
walking distance. Restaurants i B % N was built T t
walking distan " Vi \ 5 d : g 5 there is s0 much to see in and along the river.
like Jesiis Latin Grill (pork chop Oak St i
shoto) and Chicory Café are = | R . L B 2 Use this map as a guide for checking out the
popular spats. Indiana Rug Co. i 16 Mishawaka Riverwalk (07) . @ many places to see and things to do.
RECREATION + LEISURE Studio and Gift Shop is one of = 72
e area's mostunioue stores. o paths loop around both sides ofthe rver wiille & fosy See the other side for more information about
SCAN FOR MORE ing multiple Misl parks: Battell, Beutter, 7 & the river and points along the way.

REC + [EISURE Central Park photo aboel, ronworks Plaza (rome o e
\ Farmers Merket) and Kamm Island. The Riverwalk
unners and wall alike.

@ ook | Fort St Downtown Niles, MI

UNNERSITY OF NOTRE DAME CAMPUS MAP | UNIVERSITY OF NOTRE DAME

CoNle

St. Patrick’s County Park

SOUTH .

University of Notre Dame

BEND M SOUTH : v
UUIDUUKS* MISHAWAKA } o Edy et Commons
EA“DMA RS RECREATION BEND

Breathtaking it 800.519.0577 | visitsouthbend.com

=

Howard Park + East Bank Village

Market District

Bertrand Rd
Potawatomi Zoo, Conservatory + Park

Fot fee Touig
off camfous,
visit the
Cek Vistars

Ontario Rd Redfield St

MICHIGAN

INDIANA

Downtown Mishawaka
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Mishawaka Riverwalk

QOO0 O0Q9O000O

THE ST. JOSEPH RIVER
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Foster Hope Logo

FOSTER FOSTER o Foster Hope
HOPE o d

FOSTER HOPE

A Christ Child Society Mission

Foster .4 Hope

@@

John Doe John Doe
Co-Founder & CEO Co-Founder & CEO

(912) 555-1234 (912) 555-1234
john@yourwebsite.com john@yourwebsite.com
yourwebsite.com yourwebsite.com

N —

A Christ Child Society Mission

FOSTER
HOPE

FOSTER
bl EBHOPE

A CHRIST CHILD SOCIETY MISSON

2

FOSTER

HOPE )

FOSTER
FOSTER HOPE ¢ = /; E a

Dear Mr. Smith,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec orci purus, luctus vitae dignis-
sim eu, iaculis sed purus. Vivamus faucibus, ipsum nec aliquet viverra, leo mauris condimen-
tum ligula, sit amet sagittis enim ligula quis arcu. Nam egestas tortor id nisi porttitor mattis. In
tortor ante, ultricies in suscipit a, tempus non massa. Vivamus et auctor mi. Fusce vel massa
nulla. Phasellus nec eros mauris, et scelerisque orci. Donec malesuada orci vitae nulla ac-
cumsan porta a id massa. Quisque accumsan iaculis magna sit amet fringilla. Maecenas conse-
quat, magna eget tincidunt semper, odio nibh rutrum mi, id feugiat ante nisi eu risus. Vestibu-
lum nunc orci, rhoncus a placerat in, ultricies in mi. Cras mattis varius eros, vel fringilla nisi sus-
cipit eget.

Quisque scelerisque sagittis nulla at porttitor. Mauris a justo et tellus interdum tristique. Sed
id augue vitae urna euismod commodo aliquet a quam. Pellentesque arcu velit, cursus et
malesuada ut, consequat et diam. Nullam erat sem, rhoncus id ullamcorper vitae, rhoncus et
arcu. In ultricies ultricies nulla, ut rutrum nisi iaculis at. Donec eu magna a metus ornare fauci-
bus. Fusce aliquet faucibus ultricies. Morbi semper, est id tincidunt gravida, sem arcu adipisc-
ing lacus, ac bibendum nulla leo eu purus. Quisque nec diam sed risus consectetur a ccumsan
quis quis nibh. Vestibulum id purus lorem.

John Doe

Jse

HOPE

A CHRIST CHILD SOCIETY MISSON

(912) 555-1234 M: john@yourwebsite.com W: yourwebsite.com

FOSTER HOPE

20

20
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HEARTY DISHES AREN'T THE ONLY MEALS BEING SERVED UP IN
OUR CORNER GF THE MIDWEST.

That il ence trickles into The Bend, where you'll find fresh takes on the tradiional e
Weck

Sush10-90 o0 o our lcal graery chains.
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HANA YORI ‘SOHO JAPANESE BISTRO

Sunil Yaradi

DIRECTOR OF CULINARY

ONS AND EVENTS,
NOTRE DAY

THE UNIVERSITY'S APPROACH

TO FOOD AND DINING IS TWO

FOLD. TO PROVIDE A GREAT GUEST
EXPERIENCE THAT IS UNIQUE TO

NOTRE DAME AND, SECOND, IN DOING

$0 ENRICH THE LIVES OF FAMILY AND FRIENDS
IN THE SPIRIT OF NOTRE DAME.
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Ready to unwind after a day at the course?
Kick back with a cocktail at one of The Bend's best local spots.
e Find them at visitsouthbend.com/craft-cocktails
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ARTS & ENTERTAINMEN

" FEW CITIES BOAST THE
VIBRANT & BEAUTIFUL
ARTS & ENTERTAINMENT

SNAPSHGT.

| ¥  DOWNTOWN SOUTH BEND
e/ HAS SO MUCH TO OFFER,

WITH MANY PLACES

24 TO GO AND SO MANY

STYLES OF FOOD. »»

EAT & DRINK

SCENE OFFERED
IN DOWNTOWN
SOUTHBEND.

THINK FRESH

AT SOUTH BEND'S FARMERS MARKET.

Portrait lllustrations




Tipsy Biscuit Logo & Menu
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CLASSIC BREAKFAST PLATES

TWO EGG BREAKFAST*
Choice of breakfast protein & potatoes w/ biscuit, toast,
or panceke. (GF w/otoast) .. $8.15

THREE EGG BREAKFAST*

Choice of breakfast protein & potatoes w/ biscuit, toast,

or pancake. (GF w/o toast) R . $915
JUST EGGS & POTATOES*

Two eqgs prepared to your liking & choice of biscuit, toast, or

pancake & potatoes. (V. GF w/o toast) ... o 6.75
PROTEIN BREAKFAST*

Four eqqs any way & two protein options. (Keto)  $9.95

SAMPLER PLATE*

Half order of our biscuits & gravy, two eqggs, two proteins,

one pancake & choice of potatoes, . R 1 L ;)
BREAKFAST SANDWICH*

Served on our SCRATCH-MADE BISCUIT w/ your choice

of protein. Topped w/ folded scrambled eqg & American cheese,

served w/ choice of potatoes.

BREAKFAST PROTEIN OPTIONS

HOUSE-MADE SAUSAGE < BACON  HAH

TURKEY SAUSAGE * VEGAN SAUSAGE

SKILLETS =2 OMELETS

CHOOSE YOUR PREPARATION: as a three-eqg omelet w/ choice
of potatoes or as a skillet with home fries topped w/ three eqgs.
Both served with choice of toast. (GF w/o toast)

VEGETARIAN® ... . . 31095
Mushroom, onion, bell pepper; spinach, tomato, jalapeno & smoked Gouda
PROTEIN® ... . Y1285
House-made sausage, crisp bacon & ham w/ smoked Gouda
CHORIZO & JALAPENO* SM1LAS
Zesty chorizo, fresh jalapeno, black beans, onions & smoked Gouda
WESTERN® . . . Y1095
Ham, bell pepper. onion & sharp white cheddar cheese

FARMER® R $11.45
Sausage & cheddar cheese topped w/ house-made gravy

BUILD YOUR OWN* . $6.75

Proteins, fresh vegetables & cheeses options:
Proteins: House-made sausage, bacon, ham,
chorizo, turkey sausage $1.50 encn
Fresh vegetables: Bell peppers, mushrooms, fresh tomatoes,

spinach, onion, fresh jalapeno, roasted red peppers. $1.00 eAcH
Cheeses: Smoked Gouda, American, Swiss,
cheddar, white cheddar, feta, $1.25 encn

BISCUITS =2 GRAVY

Best Biscuits & Gravy in the area, hands down!

BIG, (RISPY, BUTTERMILK BISCUITS made
from scratch &gravy made w/ bacon drippings. NOBODY, KE
HEAN NOBODY €LS€ SERVES HOMEMADE BISCUITS!
B&G A LA CARTE

Half Order or Full Order.

B&G PLATTER*

W/ two eqgs & choice of protein & potatoes.
Half or Full order. o .
HALF & HALF

Half biscuits & gravy w/ choice of potatoes. .. ... . ‘7.95

_.$5.95/48.45

$10.55/512.95

TIPSY BISCUIT SPECIALTIES

CHICKEN ON A BISCUIT

Southern style fried chicken on our home-made biscuit

w/ honey-thyme glaze & a side of potatoes. 1095
CHICKEN & WAFFLES

Choose savory: CHEDDAR JALAPENO CORNBREAD WAFFLE

or sweet: STRAKBERRY WAFFLE. Topped w/ our secret-recipe

fried chicken glazed w/ honey & thyme

Served w/ butter & maple syrup. $13.95
HOUSE-CORNED BEEF HASH*

Our in-house brined brisket & potatoes grilled to crisp perfection,
topped w/ two eggs. house-made gravy, pickled cabbage

& choice of toast L L $13.75
BREAKFAST BURRITO*

Chorizo sautéed w/ onions & fresh jalapeno, scrambled eqgs, smoked
Gouda & fresh salsa stuffed into a flour tortilla. Served w/ sour

cream, house-made guacamole & choice of potatoes. ... 10.95
BLACK BEAN CAKES

Crispy black bean croguets served w/ jalapeno relish, pickled

red onion, cilantro-lime cream & fresh tomato slices.

(V. VG w/o cresm, GF)__ . . R (X}
GUACAMOLE TOAST

Choice of toast piled w/ our home-made guacamole, fresh tomatoes,
pickled onions & fresh greens.

(V, VG on Rye) L ) o $8.25
ADD FRIED €GG* $1.25 - ADD BACON* $2.00
FRESH BAKED QUICHE*

House-made sausage & spinach w/ cheddar & hollandaise in

puff pastry Served w/ a selection of fresh fruit. ... . .95

HOUSE COCKTAILS

SUNBURST MIMOSA

Our layered champagne cocktail w/ a tequila kick....... s9.00
SPARKLING MORNING MIMOSA

Ginger & rosemary infused pears w/ premium vodka. ... 59,00
CLASSIC MIMOSA

Sparklin’ wine & orange juice. ... . . 56.00
PEACH BELLINT

Peach vodka, limoncello, champagne & peach puree. .. s8.00
LIMONCELLO 75

Limoncello & vodka topped w/ champagne & fresh thyme. $8.00
CLASSIC BLOODY MARY

House-made bloody mary mix & premium vodka

Served w/ shrimp, bacon, cucumber & fresh herbs. 59_00
TOMATILLO BLOODY MARY

Our signature green bloody mary w/ house-made verde

& premium vodka Served w/ shrimp, bacon, cucumber

& fresh herbs. B, 9.00

GREEN BLOCK 1RISH COFFEE
How could we make the ELECTRIC BREK'S COFFEE any
better? By adding Irish whiskey!

Topped w/ freshcream ... . 3800
BAILEY'S & COFFEE
"NUFF SAIDY : : : _..3800

HA ¢ A TIP'v DRY! MORE BREAKFAST —>
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£GG BeENNIES

CLASSIC EGGS BENEDICT*

Eqggs poached to perfection atop crispy English muffin halves

& ham w/ home-made hollandaise & choice of potatoes. . 510.‘!5
CRAB (AKE BENEDICT*

Crispy crab croquets topped w/ poached eqggs & hollandaise

sauce atop grilled English muffin & choice of potetces. (P)._ $TH.T5
FLORENTINE BENEDICT*

Heirloom tomato & wilted spinach w/ home-made hollandaise

& choice of potatoes. (P)

SHEET STACKS
CITRUS RICOTTA PANCAKES

Fried pancakes layered with lemon-ricotta

& honey-thyme glaze (V). . $8.95
BANANA BREAD FRENCH TOAST

Our home-made banana bread dredged in custard, grilled crisp

& served w/ whipped butter & maple syrup. (V). 38
SHORT OR TALL STACK

Sweet pancakes served w/ butter & maple syrup.
Add blueberries or chocolate chips. (V)

BANANA NUT PANCAKES

Our sweet pancake base mixed w/ sliced bananas, ground

cinnamon, & chopped pecans. (V). . . . § .25
STRAWBERRY BELGIAN WAFFLE

Served w/ whipped butter & maple syrup. (V). . $7.95
CLASSIC FRENCH TOAST

Dipped in cinnamon & brown sugar custard & grilled

Served w/ butter & maple syrup. (V)

$6.25/47.95

Half Order or Full Order $6.25/%8.25
BREAKFAST SIDES #2 EXTRAS

Seasonal Berries & Granola w/ Honey Greek Yogurt . $6.45
Side of ComBeef Hash® 36.95
Side of Breakfast Protein® §3.25
Side of Bread or Toast 95¢
BISCUIT 2,45

English Muffin

BEVERAGES

Coffee, Tea or Soft-Drinks (w/ refills)

Milk, Chocolate Milk, Orange or Apple Juice sm/Ig 519515295
Deluxe Hot Chocolate $350

Served w/ choice of glazed carrots or fries.
With choice of dipping sauce 57’15
With cheddar or American on grilled toast. (V) $5.95
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Served Weekdays Only

LUNCH MENU

Salads come w/ choice of dressing

fresh greens, cobb smoked bacon, pickled red onion, cucumber relish
tomato, house guacomole, cheddar cheese & poached eqg.
(V w/o proteins, VG w/o proteins & cheese, GF) $12.00

Fresh greens, fresh tomatoes, red onion, cucumbers & cheddar cheese
(V. VG & GF)

ADD GRILLED OR BREADED CHICKEN $4

Hand-breaded, fried to perfection. Served w/ crispy,
seasoned fries & choice of dipping sauce ﬁ‘HIlS

Crispy black bean croquets served w/ jalapeno relish, pickled red onion,
cilantro-lime cream & fresh tomato slices

[V, VG w/o cream, GF) $10.45

Made in-house & served w/ zesty aioli &
cilantro-lime cream $14.T5

Burgers come w/ lettuce, tomato, pickle & onion on the side

(mayo upon request) Sandwiches & burgers served choice of one side:
Glazed, Roasted Carrots * Small Side Salad * Classic French Fries
Shredded Brussels Sprouts * Homemade Tots

Thick-cut peppered bacon, fresh greens, fresh tomatoes
& mayo on delicious Turano pane bread 59.95

House corned beef brisket, house-pickled cabbage & tangy thousand
island dressing & melted Swiss on grilled,

marbled rye. $Iz.l|5

Cucumber & dill mayonnaise, poached chicken, crisp greens
& heirloom tomato on a croissant & .95

0On toasted brioche Choose seasoned grilled or hand-breaded.
Topped w/ fresh greens, fresh tomatoes & maya

Spicy marinated, breaded chicken w/ crunchy lettuce
& spicy aioli on brioche bun.

Beef brisket on brioche with tangy slaw & smoked bac
topped with a smokey chili BBQ sauce

Anqus beef patty w/ fresh quacamole, peppered bacon
& smoked Gouda

Our Angus beef patty w/ your choice of cheese

Add fresh Guacamole

Extra Ramekin of House-made Dressing
Add Pickled Red Onion

Add Jalapeno Relish
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Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmaod tempor incididunt ut labore et dolere magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt

tis unde omnis iste natus error sit accusantium ium, totam rem

mollitanim id est laborum. Sed ut pers,

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia
voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro
quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numguam eius modi tempora incidunt ut

labore et dolore magnam aliquam quaerat voluptatem

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commedo consequat. Duis aute irure dolor in reprehenderit in

voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non preident, sunt in culpa qui officia deserunt

i

miollit anim id est laborum. Sed ut iste natus error sit totam rem
aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo, Nemo enim ipsam voluptatem quia
voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro
quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numguam eius modi tempora incidunt ut

labore et dolore magnam aliguam quaerat voluptatem.
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TIRE & WHEEL

PMS 7626 PMS 2024 PROCESS BLACK

C:0 M:0 Y:0 K:100
R:0 G:0 B
HEX: 000000

C:0 M:0 Y:0 K:0 C:0 M:93 Y:95 K:2
R:255 G:255 B:255 R:198 G:53 B:39
HEX: FFFFFF HEX: C63527

C:0 M:58 Y:65 K:0
R:248 G:124 B:86
HEX: F87C56
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